
Tuesday, November 11, 2014

BUSINESSGULF TIMES

Changing currency market dynamics and its impact on financial markets 
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The US Federal Reserve ended its record 

asset purchase programme on 29th Octo-

ber 2014. As a result of this, the US dollar 

index has strengthened to three-year 

highs to 87.6 in November 2014 from 77.3 

in November 2011.

The dollar index strengthened on 

improving consumer sentiment, improving 

jobs data and recovery in housing demand.

US markets have closed at record 

highs. Euro, British pound and Japanese 

yen weakened against the dollar since the 

announcement of the end of tapering.

The economic data weakened in 

Germany, France and Italy as compared to 

the earlier months. Eurozone’s unemploy-

ment rate remained unchanged at 11.5% in 

October as compared to last month.

In September 2014, ECB projected Euro-

zone Real GDP growth to increase by 0.9% 

in 2014, 1.6% in 2015 and 1.9% in 2016. 

The ECB had cut the deposit rates to 

minus 0.2% in September 2014 to stimu-

late the economic growth in eurozone. 

The euro fell by 9.7% this year to $1.2455. 

The weakness was due to lower than 

anticipated growth, contraction in indus-

trial production, slowdown in retail sales, 

25 banks failing the ECB stress tests and 

strengthening of the US dollar.

The United Kingdom saw an uptick in 

housing prices, increase in industrial pro-

duction and consumer price inflation. The 

British pound fell by 4.2% to $1.5869. 

Bank of Japan (BoJ) implemented 

additional easing measures at the policy 

meeting on October 31; it increased the 

monetary base commitment to ¥80tn 

from ¥60tn. The BoJ has said that until 

2% price stability target is achieved, it will 

increase its holding to Japanese govern-

ment bonds, exchange traded funds 

(ETFs) and real estate investments.

Japan’s nationwide consumer price 

index (CPI) rose 1% in September, the 

inflationary pressures have eased on 

increase in consumption tax hike coupled 

with downward pressure on prices due 

to fall in oil prices, and this raises further 

possibility of inflation slowdown.

The BoJ revised its GDP growth projec-

tion for FY14 to 0.5% from 1.0% as of July 

2014 and 1.4% as of April 2013.

The Japanese yen has fallen by 8.9% to 

114.60 against the US Dollar. The Japanese 

yen may further weaken if inflation target 

of 2% is not met, this may result in further 

easing by BoJ. 

The emerging markets like Russia saw 

sharp fall in its currency against US dollar 

on account of end of tapering and uncer-

tainty in revival of economic growth.

The Brazilian real fell by more than 

8.3% to 2.5587 against the US dollar this 

year. Russian Ruble has fallen by 42.2% 

to 46.7232 against the US dollar this 

year. The Brazilian Real has concerns of 

high inflation and slowing growth. The 

Russian Ruble fell on account of political 

stand-off  in Ukraine and a non-performing 

economy. 

In China the policymakers have 

pledged to move gradually towards full 

convertibility of the yuan, allowing it to be 

freely bought and sold. The The People’s 

Bank of China (PBoC) had earlier removed 

the peg of the yuan against the US dollar 

in June 2010.

Chinese yuan has fallen by 1.1% to 

6.1224 against the US dollar this year. The 

bilateral trade has expanded between Gulf 

Co-operation Council and China and this 

will increase usage of the yuan.

According to the Society for Worldwide 

Interbank Financial Telecommunication 

(SWIFT), in December 2013 the yuan over-

took the euro as the second most used 

currency in trade finance.

The Indian rupee has shown resilience 

against the US dollar as compared to 

the emerging market currencies. The 

rupee has strengthened by 0.26% to 

61.6362 against the US dollar this year. 

It strengthened on account of reforms 

being executed by the new stable govern-

ment, the IMF’s upgrading GDP growth for 

India and expectations of further reforms 

resulting in foreign money flowing into 

the country.

The WTI and Brent have fallen 20.1% 

and 24.7% respectively till date on ac-

count of end of tapering program by 

US Fed, easing concerns on Russia and 

Ukraine, Libya supply and increase in 

overall supply of oil coupled with global 

growth concerns. 

The Japan’s $1.2tn public pension fund 

said it plans to make more aggressive 

bets by slashing the money it puts in 

domestic bonds and ramping up its in-

vestment in stocks. It will raise allocations 

for Japanese and foreign stocks to 25% 

each, while reducing its domestic debt 

allocation to 35% of assets and increasing 

overseas bonds to 15%.

The dramatic portfolio shift of the 

government pension fund is aimed at 

boosting the retirement incomes of the 

fund’s 67mn participants.

The financial markets have reacted 

positively to the BoJ easing plan. The US 

dollar and Japanese yen will continue 

to strengthen as inflationary expecta-

tions may not match the pace of the BoJ 

requirement. This is positive for Japan 

as it is a huge exporter of automobiles, 

electronics and other accessories.

With the Fed ending QE and a count-

down to rate hike anticipated in the sec-

ond quarter of financial year 2015 might 

keep the currency markets volatile, going 

ahead. The economies which are able 

to consolidate the fiscal and monetary 

policies will be able to revive economic 

growth. 

Dr R Seetharaman is Group CEO of Doha 

Bank. The views expressed are his own. 

RasGas gets BSI
recertifi cation 
Following a rigorous audit, 

RasGas has been recertifi ed 
by the British Standards 

Institution (BSI) for its quality 
management (ISO 9001:2008), 
environment management (ISO 
14001:2004) and occupational 
health and safety management 
(OHSAS 18001:2007) systems.  

This confi rms and reinforces 
RasGas’ continuous drive for ex-
cellence, through a relentless fo-
cus on quality, environment and 
occupational health and safety 
management systems. 

“On behalf of the BSI, I would 
like to congratulate RasGas for 
driving forward and re-shaping 

the boundaries of operational 
excellence via the use of stand-
ardisation solutions. The BSI 
has been privileged to see how 
RasGas has used standardisation 
solutions to improve processes 
and reduce risks in all its opera-
tions,” said Omar Rashid, gen-
eral manager, BSI Qatar.

The BSI, which is the world’s 
fi rst national standards body 
and a founding member of the 
International Organisation for 
Standardisation (ISO), present-
ed the recertifi cation to Hamad 
Rashid al-Mohannadi, RasGas 
chief executive offi  cer at a cer-
emony here. 

“RasGas’ steady focus on ac-
cident prevention, maintaining 
an inherent culture of excellence 
and commitment to best prac-
tice and quality has established 
it as an industry leader. This 
ISO and OHSAS recertifi cation 
encourages RasGas’ manage-
ment to oversee systematic and 
continuous improvement of its 
practices, and encourages the 
integration and alignment of the 
organisation’s strategy and op-
erations,” said al-Mohannadi. 

RasGas received its fi rst ISO 
and occupational health & 
safety advisory services (OH-
SAS) certifi cation in 1999 and 

has continuously met the world 
class ISO and OHSAS standards 
through its stringent RasGas 
Elements for Excellence (RGEE) 
programme, which provides an 
integrated framework of quality, 
safety, health and environment 
management systems. 

The ISO recertifi cation cer-
emony coincides with the World 
Quality Day on November 13. 
World Quality day was intro-
duced by the United Nations 
in 1990 to increase worldwide 
awareness in which qual-
ity contributes to transitioning 
a nation’s and an organisation’s 
growth and prosperity. 

RasGas CEO Al-Mohannadi receiving the British Standards Institution recertification for RasGas.

Ooredoo develops 
global connectivity 
solution for QNB 
Ooredoo and QNB have 

announced a new agree-
ment for a global con-

nectivity solution to connect the 
bank’s Qatar headquarters with 
its overseas branches around the 
world. 

The solution deploys Oore-
doo’s Global IPVPN service, 
which off ers a fully-managed 
next-generation private net-
work using submarine and 
terrestrial cables, connecting 
major business destinations in 
more than 100 countries.

Ooredoo chief sales & serv-
ices offi  cer Mohammed Saleh al-
Marri said, “We use our network 
leadership to deliver an expanding 
range of innovative solutions for 
businesses of all sizes in Qatar. We 
are proud to be able to off er this 
new solution for QNB, one of Qa-
tar’s most important companies, 
which will ensure that QNB’s of-
fi ces and branches enjoy the same 
high-standard of connectivity 
overseas as they do in Qatar.”

With a presence in more than 
26 countries through its subsid-
iaries and associate companies, 
QNB will benefi t from the high-
ly-diverse and robust solution 
that will enable the company 
to manage operations remotely 
from its headquarters in Doha. 

Ooredoo has worked with 

a range of leading vendors to 
develop the solution, deliver-
ing the highest possible level 
of connectivity, security, and 
speed to ensure the swift and 
safe international transmission 
of data. 

QNB continues to enhance its 
technological and communica-
tion infrastructure with the help 
of Ooredoo to provide seamless 
service to customers, wherever 
they are in the world. 

QNB Group Information 
Technology general manager 
Adel Ali al-Malki said, “QNB 
is continuing to grow and de-
velop our services around the 
world, with new branches in 

new markets every year. We are 
deploying a world-class global 
connectivity solution in order 
to enhance the management of 
our international operations 
and have worked with Ooredoo 
to ensure that we have the sup-
port of the very best partners 
at every phase of this solution’s 
development.” 

The advanced connectivity 
solution is a new feature in the 
expanding technology partner-
ship between QNB and Oore-
doo, which sees the bank deploy 
a range of advanced solutions 
with the support of Ooredoo. 

The two companies signed a 
fi rst-of-its-kind “service level 
agreement” last year, provid-
ing QNB with early access to 
cutting-edge technology and 
breakthrough systems. 

Ooredoo plays a vital role in 
ensuring that QNB’s custom-
ers enjoy uninterrupted service 
without connectivity losses be-
tween the bank’s main offi  ce and 
its branches and ATMs nation-
ally, and now globally, through 
the global connectivity solution. 

Recognising that many Qatari 
businesses are looking to expand 
overseas, Ooredoo has invested 
in developing global expertise 
and a network of strategic part-
ners in more than 100 countries. 

Al-Marri: Network leadership. 

Muntajat wins SAP Quality Award 
Qatar Chemical and Petrochemical Marketing and 
Distribution Company (Muntajat) has received 
the SAP Quality Award in recognition of its 
implementation eff orts in business innovation.
Muntajat received the award in the Large Enterprise 
category for partnering with SAP Mena Services 
on a full-scale Enterprise Resource Planning (ERP) 
project based on SAP’s Rapid Deployment Solutions.
SAP Quality Awards celebrate excellence in 
deploying SAP software and in increasing return 
on investment.
The award was presented to Muntajat Information 
Technology director Abdullah Fakhroo by 
SAP Qatar country manager Mohamed Helmy 
and SAP Mena head of Customer Off ice Frank 
Forndron at the SAP Executive Business Forum 
held in Doha.
“Investing in our IT infrastructure is a key 

diff erentiator for Muntajat. As a marketing 
and distribution company, we are always on 
the lookout for ways to enhance customer 
experience and drive eff iciencies. IT is an 
important enabler of our strategy. Receiving 
this recognition testifies our eff orts and 
demonstrates how SAP’s ERP solutions enable us 
to rapidly scale up our operations and enhance 
Qatar’s competitiveness in the chemical and 
petrochemical industry,” Fakhroo said.
Qatar’s chemical and petrochemical exports are 
expected to grow from 10mn tonnes per year to 
23mn tonnes by 2020.
“Out of our nearly 50,000 ERP customers 
worldwide, Muntajat stands out for having 
increased their competitiveness, enhancing 
resources, and enabling Qatar’s petrochemical 
growth,” Helmy said. 

Candelite opens fi rst confectionery store at City Center 
Candelite, Landmark Group’s 

leading multi-brand confection-
ery concept, has opened its doors 

to residents and tourists of Doha with 
its City Center branch — the fi rst and 
largest confectionary store of its kind in 
Qatar.

With 25 outlets in the UAE across ma-
jor malls in Abu Dhabi, Dubai, Sharjah, 
Ras Al Khaima, and Fujairah, Candelite’s 
latest outlet in Qatar expands the store’s 
retail footprint to more than 20,000sq ft.

Candelite is a unique and colourful 
concept that houses more than 50 inter-
national brands of confectionery across 
1,000 SKUs (stock keeping units) with a 
key focus on retailing candy and choco-
late for any occasion.

The event was highlighted by the 

breaking of the ceremonial piñata by 
kids while the store was formally-inau-
gurated by Commercial Bank of Qatar 
CEO Abdulla al-Raisi and Landmark 
Group Qatar COO Santosh Pai.

Candelite business head Manish 
Jeswani said, “Qatar is the fi rst territory 
expansion for Candelite outside the UAE 
and we are excited and confi dent that 
our range of confectionery and gift op-
tions will prove equally popular among 
our customers in Qatar as has been in the 
UAE since our inception in 2011.We are 
looking to expand in Qatar with stores 
in Doha at Gulf Mall, Barwa Mall, and Al 
Rayyan Near Max store, taking our store 
count to four by early 2015.”

Pai said Landmark Group continues 
to diversify its presence in the retailing 

sector with the launch of Candelite. 
“The colourful visual appeal also lives 

up to the promise of off ering the ulti-
mate gratifying experience to the most 
die-hard candy lover. Candelite would 
fi ll a gap in the market and bring premi-
um global brands that off er exceptional 
value for money. Candelite is our unique 
treat to the Qatari consumer and we are 
confi dent it will evolve as the preferred 
choice across all age groups,” Pai said.

Located near Carrefour and the Food 
Court on City Center’s Level One, Can-
delite’s latest store spans a retail area of 
1,500 square feet and off ers a brand new 
store experience with its fun, colorful 
interiors to an exciting product range 
that includes a variety of candies, choc-
olates, and gifting options.

The concept also off ers an exclusive 
range of candy toys, M&M dispens-
ers, and a premium selection of Butler’s 
Chocolates. A section is dedicated to 
Wonka and includes product lines such 
as Nerds, Runts, and Gobstoppers. 

The store also retails sugar-free con-
fectionery options, gourmet chocolates, 
gifting options, and party favours. 

The Landmark Group said it is proud 
to be associated with Commercial Bank, 
a pioneer in credit cards and acquiring 
services in Qatar. The bank is commit-
ted to extending the long and success-
ful banking relationship that has been 
in place over the years by continually 
off ering state-of-the-art, high-tech, 
innovative, and competitive payment 
solutions. 

Candelite, Landmark Group, and Commercial Bank off icials at the ribbon-cutting 
ceremony. 


