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Transition from millennium development goals to sustainable development goals 
BANKING ON KNOWLEDGE

By Dr R Seetharaman 

The concept of Sustainable Development 

Goals (SDGs) was born at the United Na-

tions Conference on Sustainable Develop-

ment, Rio+20, in 2012. The objective was 

to produce a set of universally applicable 

goals that balances the three dimensions 

of sustainable development: environmen-

tal, social, and economic. The 17 SDGs of 

the 2030 Agenda for Sustainable Develop-

ment came into force from beginning of 

this year after adoption of the same at the 

United Nations Sustainable Development 

Summit in September 2015.

The SDGs have been built on the 

success of the Millennium Development 

Goals (MDGs) and aim to go further to 

end all forms of poverty. The new goals 

call for action by all countries, poor, rich 

and middle-income to promote prosperity 

while protecting the planet. They recog-

nise that ending poverty must go hand-in-

hand with strategies that build economic 

growth and addresses a range of social 

needs including education, health, social 

protection, and job opportunities, while 

tackling climate change and environmen-

tal protection. Some of the SDG goals 

which invoke significant interest to me 

encompass areas such as poverty, food 

security, energy, economy, climate and 

sustainable cities.

Poverty is more than the lack of income 

and resources to ensure a sustainable 

livelihood. Its manifestations include 

hunger and malnutrition, limited access 

to education and other basic services, 

social discrimination and exclusion as well 

as the lack of participation in decision-

making.

Economic growth must be inclusive 

to provide sustainable jobs and promote 

equality. Some 836mn people still live 

in extreme poverty. One in five persons 

in developing regions lives on less than 

$1.25 per day. By 2030, eradicate extreme 

poverty for all people everywhere, cur-

rently measured as people living on less 

than $1.25 a day.

In relation to food security it was 

observed that the vast majority of the 

world’s hungry people live in developing 

countries, where 12.9% of the popula-

tion is undernourished. Agriculture is 

the single largest employer in the world, 

providing livelihoods for 40% of today’s 

global population. It is the largest source 

of income and jobs for poor rural house-

holds. By 2030, end hunger and ensure 

access by all people, in particular the 

poor and people in vulnerable situations, 

including infants, to safe, nutritious and 

suff icient food all year round.

Sustainable energy is opportunity as it 

transforms lives, economies and the plan-

et. Ensuring universal access to aff ordable 

electricity by 2030 means investing in 

clean energy sources such as solar, wind 

and thermal. By 2030, enhance interna-

tional cooperation to facilitate access to 

clean energy research and technology, 

including renewable energy, energy ef-

ficiency and advanced and cleaner fossil-

fuel technology, and promote investment 

in energy infrastructure and clean energy 

technology.

According to the International Labour 

Organisation, more than 204mn people 

are unemployed in 2015. The Sustain-

able Development Goals (SDGs) aim to 

encourage sustained economic growth 

by achieving higher levels of productivity, 

through technological innovation. Pro-

moting policies that encourage entrepre-

neurship and job creation are key to this. 

Greenhouse gas emissions continue to 

rise, and are now more than 50% higher 

than their 1990 level. Further, global 

warming is causing long-lasting changes 

to our climate system, which threatens 

irreversible consequences if we do not 

take action now.

The rapid growth of cities in the devel-

oping world, coupled with increasing rural 

to urban migration, has led to a boom in 

mega-cities. In 1990, there were ten mega-

cities with 10mn inhabitants or more. In 

2014, there were 28 mega-cities, home to 

a total 453mn people. Making cities safe 

and sustainable means ensuring access to 

safe and aff ordable housing, and upgrad-

ing slum settlements. It also involves 

investment in public transport, creating 

green public spaces, and improving urban 

planning and management in a way that 

is both participatory and inclusive. On the 

whole, the Sustainable development goals 

(SDGs) will be useful for pursuing focused 

and coherent action on sustainable 

development.

 Dr R Seetharaman is Group CEO of 
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Doha Bank bags 4 awards at The Banker Middle East
Doha Bank has once again bagged top 

honours at The Banker Middle East In-
dustry Awards, taking home awards in 

four main categories, the bank said in a state-
ment.

Doha Bank CEO Dr R Seetharaman and sen-
ior management offi  cials received the follow-
ing awards at a recently-held ceremony: “Best 
Web/Mobile Banking Service” for the Doha 
Bank mobile App, “Best Savings Account for 
Al Dana Savings Scheme,” “Best Co-Branded 
Credit Card” for the LuLu Doha Bank Shopping 
Credit Card, and “Best Forex Trading Service.”

“The awards indicate the success of Doha 
Bank’s business strategy across key verticals,” 
Seetharaman said. 

He added: “To come up trumps at The Banker 
Middle East Industry Awards is always special 
as the criteria for making the grade are so strin-
gent, and you clearly need to be a cut above the 
competition to win in any category.  

“These awards are an acknowledgement 

for innovative off erings to our customers us-
ing technology. The awards are also a source of 
great encouragement for us to push our limits 
in creating products and services that meet the 
changing needs of our customers.”

Doha Bank bagged the award for “Best Forex 
Trading Service” thanks to its industry-leading 
range of margin trading products and corporate 
hedging solutions for cross-border transac-
tions that have been seeing increased demand. 

The bank, which off ers forex services from 
7.15am to 8pm from Sunday through Friday, 
also provides “the best forex rates” for expat 
customers for remittances to their home coun-
tries.

The LuLu Doha Bank Shopping Credit Card, 
winner of the award for “Best Co-Branded 
Credit Card,” off ers an unbeatable value prop-
osition on everyday spends, with cardhold-
ers saving 5% on every purchase via shopping 
points each time they shop at LuLu stores in 
Qatar. 

It is the only product of its kind to allow 
customers to enjoy instant savings on gro-
ceries as the points earned can be redeemed 
without any limitations or restrictions, and 
customers are further kept engaged in a year-
round calendar of offers and promotions. The 
premier savings programme of its kind in Qa-
tar, Doha Bank’s Al Dana savings account of-
fers customers a wide range of banking bene-
fits, including a free VISA international debit 
card and online, SMS and newly-introduced 
Apple Watch banking services. 

Customers can also manage their utility bill 
payments through their Al Dana account and 
transfer funds across multiple accounts and to 
third parties, as well as send money overseas at 
the most competitive exchange rates.

Doha Bank has consistently won top honours 
at The Banker Middle East Industry Awards, 
which have become acknowledged as the most 
important recognition of fi nancial excellence in 
the Middle East. Seetharaman and senior Doha Bank off icials receiving the awards. 

QDB, ICD sign MoU to 
support Qatar SMEs 
Qatar Development Bank (QDB) 

has signed a memorandum of un-
derstanding (MoU) with the Is-

lamic Corporation for the Development 
of the Private Sector (ICD), the private 
sector arm of Islamic Development Bank 
(IDB) Group. 

The “new agreement is part of a joint 
strategic collaboration” in examining 
innovative means and opportunities to 
support small-and-medium enterprises 
(SMEs) in Qatar.

The MoU commits the two institu-
tions to share knowledge and expertise 
relating to the SME sector in Qatar. A 
work group composed of key stakehold-
ers and experts from each party will be 
formed in order to work on the feasibil-
ity of co-developing an investment and 
fi nancing vehicle that will focus on sup-
porting and developing SMEs and local 
businesses. 

The preliminary work to be undertak-
en by the joint parties will cover among 
other areas concept design, market anal-
ysis, structure and governance, as well as 
potential positioning and product devel-
opment. 

The MoU will enhance the ability of 
both organisations to achieve its respec-
tive objectives and mandate.

The MoU was signed by Khaled Mo-
hammed al-Aboodi, ICD chief executive 
offi  cer and Abdulaziz Nasser al-Khalifa, 
QDB chief executive offi  cer.

Al-Khalifa said, “We are delighted to 
partner with the Islamic Corporation for 
the Development of the Private Sector 
(ICD), which includes in its membership a 
number of countries that strive to off er all 
assistance to young entrepreneurs. Qatar 
Development Bank aims to empower local 
SMEs and entrepreneurs to help achieve 
Qatar’s National Vision 2030. 

“Through this memorandum, QDB 
will conduct a compatibility study for 
the Islamic Corporation for the Devel-
opment of the Private Sector (ICD) pro-
grammes, and find the best applicable 
ways to utilise the findings in support-
ing the local SMEs, especially in pro-
viding funds to this important and vital 
sector, in order to develop the skills of 
the Qatari entrepreneurs and empower 
them to grow and compete successfully 
in the regional markets, in accordance 
with international standards.”

Al-Aboodi said, “ICD and QDB share 
a mission of supporting the private 
sector, in particular SMEs. We look 
forward to enhancing our cooperation 
through this new and innovative initia-
tive as there are great opportunities for 
local businesses to benefit.” Al-Aboodi and al-Khalifa at the MoU signing ceremony.  

Indian ambassador Sanjiv Arora discusses the “Make in India Week” while Qatar 
Chamber vice-chairman Mohamed bin Towar al-Kuwari looks on. 
PICTURE: Noushad Thekkayil 

‘Make in India Week’ 
to open investment 
opportunities for
Qatar companies 
By Peter Alagos
Business Reporter

The upcoming “Make in India 
Week,” including the “Digital 
India” and the “Smart Cities” 

programme are among the national ini-
tiatives that could off er investment op-
portunities to a range of sectors in Qa-
tar’s business community, ambassador 
Sanjiv Arora said.

Arora, accompanied members of the 
management committee of the Indian 
Business and Professionals Network 
(IBPN), met with their counterparts at 
the Qatar Chamber yesterday.

The ambassador said one of the major 
objectives of the “Make in India Week” 
is to invite foreign businesses “to join 
hands with Indian companies and to 
take advantage of the distinctive capa-
bilities of India.”

“Qatari companies can use India in 
many sectors such as manufacturing, 
and use India as an investment hub for 
research and development (R&D) and in-
novation, among many others,” he said.

During the meeting, Qatar Chamber 
vice-chairman Mohamed bin Towar 
al-Kuwari assured the chamber’s “con-
tinued support” to the Indian business 
community in Doha.

“Now is the right time to see more In-
dian companies in the local Qatari mar-
ket and we would like to see more of your 
involvement in Qatar’s business land-
scape, as well as in the major projects of 
the country,” al-Kuwari said.

According to Arora, Indian Prime 
Minister Narendra Modi led the global 
launching of the “Make in India” ini-
tiative in September 2014 as part of the 
government’s thrust to reenergise In-
dia’s manufacturing sector. 

The ambassador said global compa-
nies in the electronics, automobiles, de-
fence and aviation sectors have already 
set-up operations in India since the 
launching of the “Make in India” initia-
tive in 2014.

“Following the launch of ‘Make in In-
dia’, the country was ranked fi rst among 
the world’s fastest growing economies, 
and ranked fi rst among the world’s top-
most greenfi eld FDI destinations.

“Among other achievements, India 
is fi rst among the 100 Countries in the 
growth, innovation and leadership index 
and the fi rst among the world’s fastest-
growing economies in both 2016-2017,” 
he said.

Aside from the “Make in India Week,” 
Arora also invited Qatar companies to 
participate in the “India Investment 
Summit,” which will be held in Delhi on 
February 4 and 5. The event, the am-
bassador added, is targeting sovereign 
wealth funds, private investors, and oth-
er long-term funds.

Arora also said other initiatives like the 
National Infrastructure Investment Fund 
(NIIF), 100 Smart Cities, and Digital India 
are among the other major government 
programmes that could open investment 
opportunities to Qatar companies.

He said the India Investment Summit 
is the opportune venue for Qatar compa-
nies to explore the NIIF, which, according 
to the ambassador, is India’s “very ambi-
tious way inviting foreign investment, 
especially in our infrastructure sector.”

“Given the very robust fundamentals 
of the Indian economy and given the op-
portunities in India’s key infrastructure 
sectors, this is a very attractive invest-
ment proposition. This is a good oppor-
tunity to put some money into the NIIF, 
which would get you good returns,” he 
said. 
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